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A B O U T  R U T H

S U P E R B  C O M M U N I C A T I O N  S K I L L S  A R E N ’ T 
A N  E N H A N C E M E N T…  T H E Y ’ R E  A  R E Q U I R E M E N T.

A sought - a f ter  consu l t ant,  communicat ions exper t,  commentator,  author,  and 
speaker,  Ruth Sherman  p repares Bus iness  Leader s,  Execut ives,  Ce lebr i t ies,  and 
Pub l ic  F igures  to f ine - t une the i r  speak ing and presence on s tage,  on camera,  
and in  t he media.

Ruth be l ieves char isma is  a  learned sk i l l  t hat,  once mastered,  has the potent ia l  to 
mot ivate,  per suade,  insp i re,  and advance bus iness  and per sonal  interes t s.

She work s c lose ly  wi th her  c l ient s  to  deve lop the i r  pub l ic  speak ing,  per fec t  t he i r 
per sonal  and profess ional  magnet ism, and t rans form the i r  ab i l i t y  to  per suade and 
insp i re  in  any venue.  She prov ides a wide range of  ser v ices,  a lways ta i lo red to 
each c l ient ’s  spec i f i c  needs,  sk i l l s,  goals,  and oppor t un i t ies. 

With formal  t ra in ing as a music ian,  a background as a commerc ia l  s inger  and 
announcer,  as  wel l  ho ld ing a master s  degree in  speech and interper sonal 
communicat ion,  Ruth’s  d iver se background creates  a un ique foundat ion 
and approach to communicat ions.

She b lends her  academic  t ra in ing and profess ional  ins ight s,  b r ing ing 
her  c l ient s  a weal th of  exper ience and an apprec iat ion of  t he i r  par t icu lar 
c i rcumstances and ob jec t i ves.  

Ruth mainta ins  an ac t i ve speak ing career,  comment s  on po l i t i ca l  communicat ion, 
and has wr i t ten t wo books on per suas ion and in f luence. 

Broadcas ter s  and pub l icat ions have featured Ruth’s  ins ight s  and s t rateg ies, 
inc lud ing ABC,  CBS,  FOX, t he BBC,  t he New York T imes,  and the Wal l  St reet 
Journa l,  among many other s. 

She is  a lso an ac t i ve vo lunteer,  hav ing ser ved on severa l  non -p rof i t  boards.
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A  F E W  O F  R U T H ’ S  C L I E N T S *

BANKING/ 

FINANCIAL/

INSURANCE

Genera l  Re insu rance Co rp.

ING US

De lo i t t e

Aet na

J.P.  Morgan (NY, L ondon,  F r ank f u r t )

Aon

Is t i t hmar (Duba i  Sove re ign 
Wea l t h )

Bank o f  Amer i ca

O l i ve r  Wyman

G.E.  Cap i t a l

Nat iona l  Re insu rance Co rpo ra t ion

Peop le’s  Bank 
 
NON-PROFIT

March o f  D imes

The Jun io r  League

Women’s  Campa ign Schoo l  a t 
Ya le Un i ve r s i t y

ADVERTISING/

ENTERTAINMENT/

MARKETING

Unive r sa l  Focus Fea t u res* 

Net f l i x*

L ionsgate/Roads ide A t t r ac t ions*

Paramount*

Ver sace In te rna t iona l

MT V 

L i fe t ime

*Contac t  us  fo r  p ro jec t  det a i l s 
 
LAW FIRMS

Whi te & Case,

Wi l lk ie  Fa r r  & Ga l l agher

Dav is  Po lk & Wardwe l l

Skadden,  A rps,  e t  a l .

Pau l,  We is s,  e t  a l .

M i lbank Tweed,  e t  a l . 
 
GOVERNMENT

New York St a te Insu rance Dept. 

TECHNOLOGY/ 

E-COMMERCE

App le

Gar t ne r 
 
INDUSTRY/

MANUFACTURING/

OTHER

Gra f t ech In te rna t iona l

T imex 

Un i t ed Rent a l s

Sch lumberge r 
 
HEALTH CARE

P f ize r

Norwa lk Hosp i t a l 
 
ACADEMIC

Har va rd Un i ve r s i t y

Ya le Un i ve r s i t y

Un i ve r s i t y  o f  Pennsy l van ia

Co lumb ia Un i ve r s i t y

New York Un i ve r s i t y

PROFESSIONAL 

ASSOCIATIONS

A ssoc ia t ion fo r  Ta lent 
Deve lopment  (Nat iona l 
Con fe rences)

Nat iona l  Speaker s  A s soc ia t ion 
(Nat iona l  Con fe rences)

Nat iona l  Inves to r  Re la t ions Ins t.
(NIR I )

Ya le Schoo l  o f  Management 
A lumni  A s soc ia t ion

Women in  Communica t ions 
(WIC)

Ins t i t u te fo r  Management 
Consu l t ant s  ( IMC)

In te rna t iona l  Coach Federa t ion 
( ICF)

NY Soc ie t y  o f  Secu r i t i e s 
Ana ly s t s  (NYSSA)

SHRM 

 
 

   A complete l i s t  i s  ava i lab le  
   upon reques t

“Af ter  work ing wi th Ruth,  I  complete ly  rethought  my approach to p resent ing.   Her  recommendat ions and t ips  were 
inva luab le and I  not iced immediate success  in  bet ter  convey ing messaging.   At t a in ing present ing exper t ise  is  a 

journey and Ruth has been a t remendous asset  to  me in  t h is  regard.”

E R I C K  A S M U S S E N

CFO, G ra f t ech In te rna t iona l

“I  a lways know, in  t he most  de l icate of  po l i t i ca l  s i t uat ions,  and wi th ta lent  t hat  were of ten sk i t t i sh and i l l - p repared, 
t hat  I  cou ld t rus t  you to let  t he i r  own voices  come through,  wi thout  fear  o f  faux pas,  wi thout  over-wor r y  and over-

management.  That  was a lways the neat  hat - t r i ck ,  and you’ve a lways been the bes t  at  i t.”

J A M E S  S C H A M U S

Former CEO, Un i ve r sa l/Focus Fea t u res

*
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0 1 .  I N V E S T O R S  B U S I N E S S  D A I L Y 
 P resent ing On Camera Requ i res  A Ce r t a in  Sk i l l  Set

0 2 .  T H E  W A S H I N G T O N  P O S T 
 F ind ing Po l i t i ca l  St rengt h in  t he Power o f  Words

0 3 .  T H E  N E W  Y O R K  T I M E S 

 In  Manner,  Obama I s  Fa r  From C l in t onesque

0 4 .  T H E  N E W  Y O R K  T I M E S 

 In  A T ime O f  C r i s i s ,  I s  Obama Too Coo l?

0 5 .  N A T I O N A L  J O U R N A L 

 10 Keys t o a Succes s f u l  P res idenc y

0 6 .  T H E  N E W  Y O R K  T I M E S 

 Bi l l  C l i n t on’s  Cha l l enge:  Keep The Focus On H is  W i fe

0 7 .  T H E  N E W  Y O R K  T I M E S 
 For  C l in t on t he Speaker,  t he Smal le r  t he Bet t e r

0 9 .  S A N  F R A N C I S C O  C H R O N I C L E 

 Romney,  Obama Square O f f  i n  Po l i t e  Debate

1 1 .  N A T I O N A L  J O U R N A L 
  A re Our  Cand ida tes  Au t hent i c?

1 2 .  T H E  N E W  Y O R K  T I M E S 

 C l in t on’s  Succes s  In  P res ident ia l  Race I s  No Su re Th ing

1 3 .  S A N  F R A N C I S C O  C H R O N I C L E 

 Cand ida tes’  P i t ches L ack Punch,  Expe r t s  Say

1 5 .  S A N  F R A N C I S C O  C H R O N I C L E 

 Cand ida tes  Go In to Debate In  A t t ack Mode

1 6 .  M S N B C 
 Bat t l e  Fo r  The Whi t e House -  Les t e r  Ho l t  In t e r v iews Ru t h On 

Cand ida te Communica t ion

1 8 .  M S N B C 
 P res ident ia l  Debate -  Les t e r  Ho l t  In te r v iews Ru t h on “How The 

Cand ida tes  Say I t ”

1 9 .  C B S 
 P res ident ia l  Debates -  Marc ia  K ramer In t e r v iews Ru t h on GOP 

Debate:  The Day A f t e r

2 0 .  M S N B C                                  
 You r  Bus ines s  w i t h J. J.  Ramberg -  J. J.  In t e r v iews Ru t h on “V ideo fo r 

you r  Bus ines s

M E D I A  A P P E A R A N C E S
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M E D I A  A P P E A R A N C E S

Good Morn ing Br i t a in

CBS The Ins ider
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“A  BEL IE VABL E 
E XPER T  WHO 
ALWAY S  HA S 
GOOD  IDE AS .”



P R E S S

RUTH’S BOOK :  SPE AKRE T S® The 30 Best,  Most  E f fec t ive,  Most  Overlooked 
Market ing And Personal  Branding Essent ials

Stop being the world’s  best-kept  secret.

No mat ter  how sk i l led you are,  how exper ienced,  how many year s  you’ve been in  bus iness,  how much you love what 
you do – or,  c r i t i ca l l y,  how smar t  you are – i f  you do not  have a commanding presence in  any room, on a p la t form, 
on s tage,  on camera,  and in  t he media,  you wi l l  cont inue to s t ruggle,  cont inue to be underpa id and under- recognized, 
and cont inue to labor  to  at t rac t  recogni t ion.  The ab i l i t y  to  speak and communicate wi t h conf idence and char isma is 
t he s ing le,  c r i t i ca l  fac tor  t hat  e l iminates each and ever y one of  t hose obs tac les,  p r ies  open the door s  to  your  dreams 

and g ives you t he bes t  chance of  ach iev ing t hem fas ter  – much fas ter  – than any th ing e lse.
SPEAKRETS® is  a l l  about  t hat,  and more. 
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                                                         Tuesday , October 13, 2015 
 

Here’s One Expert’s Advice for the Candidates at the 
Democratic Debate 

Time Magazine Cont’d.

By Daniel White – 

TIME spoke with a speech expert to 
see what each of the candidates can do 
to set themselves apart.

Unlike their Republican counterparts, 
the Democratic presidential candidates 
debating Tuesday come from very 
different places.

Former Secretary of State Hillary 
Clinton is the one-time frontrunner, 
now seeking to regain her hold on the 
field. Vermont Sen. Bernie Sanders is 
the challenger, seeking to continue his 
momentum. Former Maryland Gov. 
Martin O’Malley is the underdog, 
hoping to prove he’s got what it takes.

And former Virginia Sen. Jim Webb 
and Rhode Island Gov. Martin 
O’Malley are the long shots, trying to 
break out of the back of the pack.

TIME spoke with speech consultant 
Ruth Sherman, who works with 
candidates, business executives and 
celebrities, to get some tips on what 
each of the candidates needed to do 
Tuesday to set themselves apart. Here’s 
her advice.having traction nationally 
after this debate, you've got to have a 
moment."

The Frontrunner: Hillary Clinton

Who is she: Former Secretary of State, 
U.S. Senator from New York and First 
Lady. 

Where she stands: 46 percent, in the 
most recent CBS News poll. 

Hillary Clinton speaks at CHCI's 38th 
Awards Gala at The Walter E. Washington 
Convention Center on October 8, 2015 in 
Washington, DC

What she should do: Clinton has to 
help the audience visualize her in the 
Oval Office while getting past a long-
running email scandal. Sherman says 
Clinton will have to avoid some of her 
speaking flaws, such as dropping eye 
contact when thinking and raising her 
volume when passionate. “She has to 
connect on an emotional level with 
voters,” said Sherman. “She, above all, 
must look and someone who cares very 
much about the struggles voters are 
encountering.”

The Challenger: Bernie Sanders

Who is he: Current U.S. Senator from 
Vermont, former U.S. Representative 
from Vermont and Burlington mayor

Where he stands: 27 percent, CBS

What he should do: Sanders served in 
Congress since 1991, a record he 
should tout for proof of experience—
since he isn’t practicing for the debate. 
Sherman says that for Sanders, a lack 
of preparation is a mistake, because the 
outsider candidate should be looking to 

perform well here and preparation is 
key to projecting confidence. Of his 
speaking style she offered: “He seems 
grumpy and curmudgeonly. We don’t 
elect grumpy curmudgeons to office. 
He should have something ready that 
people can laugh at.”

Scott Olson—Getty Images Democratic 
presidential candidate Senator Bernie 
Sanders (I-VT) speaks to guests at an event 
sponsored by Institute of Politics at the 
University of Chicago on September 28, 
2015 in Chicago, Illinois.

The Underdog: Martin O’Malley

Who is he: Former Governor of 
Maryland, Mayor of Baltimore

Where he stands: 0 percent, CBS

What he should do: This debate will 
be do-or-die for O’Malley’s campaign, 
as his poll numbers are dismal. 
However, he has the most to gain and 
Tuesday will be a great opportunity to 
get on everyone’s radar, with a chance 
to connect on domestic issues as a 
former Governor and Mayor. “He’s a 
good presenter, looks the part, so it’s 
easy for people to imagine him as 
president,” said Sherman.
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Win McNamee—Getty Images Democratic 
presidential candidate Martin O'Malley 
speaks at the Iowa Democratic Wing Ding 
August 14, 2015 in Clear Lake, Iowa.

The Longshot: Jim Webb

Who is he: Former U.S. Senator from 
Virginia, Secretary of the Navy

Where he stands: 2 percent, CBS

What he should do: Webb, according 
to our speech expert, is not a good 
speaker. He will have to introduce
himself to many in the audience who 
are unfamiliar with him. Webb does 
have a strong military background to 
reference and add context to 
international issues for the audience. 
“When he says he voted against the 
Iraq war, you believe he knows 
something about it the others don’t,” 
said Sherman.

Justin Sullivan—Getty Images Democratic 
presidential candidate and former U.S. Sen. 
Jim Webb (D-VA) speaks to fairgoers at the 
Iowa State Fair in Des Moines, Iowa, on 
Aug. 13, 2015.

The Longshot: Lincoln Chafee

Who is he: Former Governor of Rhode 
Island, U.S. Senator from Rhode 
Island. 

Where he stands: 0 percent, CBS

What he should do: As a relative 
unknown in the race, Chafee must 
introduce himself to the Democratic 

Party at-large or risk an early exit. 
Though he entered politics as a 
republican, Chafee came around in 
2007 and has valuable insight to offer 
on the GOP. However, Sherman 
believes that Chafee smiles too much, 
which could make him appear 
somewhat timid, which he isn’t. “If the 
way you look and sound contradicts 
what you say, people will believe the 
way you look and sound and not what 
you say,” said Sherman.

Jim Cole—AP Democratic presidential 
candidate former Rhode Island Gov. Lincoln 
Chafee meets with voters during a campaign 
stop in Laconia, N.H.
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                                                         Friday , September 18, 2015 
 

Carly Fiorina, and the very different rules for women in debates 

The Washington Post Cont’d.

By Janell Ross

The 1943 oil on canvas painting “Rosie 
the Riveter” by Norman Rockwell is 
displayed in Bentonville, Ark. (Crystal 
Bridges Museum of American Art/AP)

In 1981, a research team at Cleveland 
State University made national 
headlines when it released a study 
showing that, despite substantial gains 
over the preceding decade in the 
number of women in the workforce and 
noteworthy shifts in public opinion 
regarding women's capacity to succeed 
there, strong evidence of sexism in 
American culture remained.

The proof: Commercial voice-overs --
the disembodied but influential voices 
of trust and authority telling Americans 
where to bank, how to plan for 
retirement or even the best source of 
dietary fiber -- were overwhelmingly 
male. In fact, more than 90 percent of 
commercial voice-overs featured male 
voices in 1981, up from about 87 
percent the decade before.

And in the decades since, subsequent 
studies conducted by different groups 
of researchers have found that not 
much has changed. A 2014 study found 

that male voices still narrate more than 
80 percent of all ads, including 
sometimes for products primarily used 
by or purchased by women.

Those figures matter because they point 
to one of the few quantifiable ways in 
which ideas about leadership, wisdom, 
authority and stability permeate the 
culture and shape all of our behavior. If 
the overwhelmingly male voice of 
authority weren't prompting millions of 
Americans to buy this product, use this 
service, shop at this store, logic follows 
that advertisers wouldn't continue to 
use them in such a pervasive way.

So, what's all that got to do with 
presidential politics? Well, it turns out, 
quite a lot. 

Campaigns are in many ways extended 
sales pitches. They are very expensive, 
extended efforts to sell American 
voters on the idea that one candidate 
and his or her policy ideas will be best. 
And the race for the presidency often 
centers around questions of leadership 
in ways that even other elections don't. 

Both the Republican and Democratic 
primary debates have one thing in 
common for now: A sole lady on the 
stage. That's why The Fix checked in 
with three experts before Wednesday 
night's debate to talk about the 
challenges that existed for Carly 
Fiorina and those that will hang over 
Hillary Rodham Clinton when it's her 
turn on the debate stage next month.

A warning: Our experts offered their 
thoughts on how to win, not how to 
eliminate sexism as a social force. This 
is a practical guide to political debate 
tactics in 2015, not a course in gender 
equality. 

The Experts

- Ann Bookman is the director of the 
Center for Women in Politics and 
Public Policy at the University of 
Massachusetts-Boston's McCormack 
Graduate School.
-John Hudak is a fellow in governance 
studies at the Brookings Institution.
-Ruth Sherman is a political 
communications consultant and coach 
and former faculty member at the Yale 
University Women's Campaign School.

The Advice

Recognize that different 
standards do exist

BOOKMAN: The stakes are higher for 
women and they are scrutinized in a 
different way in part because there are 
fewer women in this arena, so they just 
stand out. And voters and other 
candidates are, whether they know if or 
not, still getting accustomed to women 
in this space. Remember that at all 
times.

SHERMAN: Do advance work to 
protect your appearance. Most podiums 
are built for 6-foot-tall men. So for 
many women and shorter men, standing 
on something or making advance 
arrangements to get the right-sized 
podium and any microphones properly 
positioned. Otherwise, they risk 
looking like Edith-Ann in the big chair 
on a debate stage.

RUTH@RUTHSHERMAN .COMRUTH SHERMAN MEDIA KIT WWW.RUTHSHERMAN .COM 10



 
 

The Washington Post                                                                                                                                           

HUDAK: Be the most prepared and 
knowledgeable person on that stage. 
Donald Trump -- who it is worth noting 
is white, male and tall, the trifecta for 
resumed competence in American 
culture -- can get away with saying he 
doesn't know something or even doesn't 
need to know something or that he can 
hire people to do that. But anyone who 
varies from that trifecta has to battle 
voter suspicions and stereotypes that 
make more voters wonder if they are 
incompetent or unqualified. This year, 
this means female candidates can talk 
about their outsider status but can never 
say or do anything that implies that 
they are amateur.

Be firm -- especially with the men 
on-stage 

HUDAK: Don't ignore name-calling, 
sexism and other out-of-bounds, overt 
and dog-whistled slights. Acknowledge 
them, make them bigger than just 
yourself so that it gets even easier for, 
say, men to understand how out-of-
bounds critiques and commentary make 
life more difficult for their daughters 
and wives, for black voters to get 
concerned about what's said about 
Latino immigrants and so on. 

BOOKMAN AND HUDAK: Whatever 
a woman does, she should not cry. If a 
woman candidate starts to tear up or 
seems very emotional about, for 
instance, how many homeless families 
we have in this country, she will be 
described as overly emotional and 
unable to deal with policy objectively. 
Culturally, if a man teared up during a 
policy discussion about homelessness, 
it is much more likely to be be 
understood as compassion. But every 
candidate, especially women, should 
speak with conviction.

SHERMAN: Demonstrate the ability to 
keep up with, stand up to and if 
necessary correct other candidates.
Women must demonstrate the ability to 
operate as the alpha, or an alpha among 
alphas. 

But not too firm

HUDAK: If you have to describe 
comments as somehow out-of-line, do 
all of the above quickly and generally 
just once. Coming back to the same 
slight repeatedly can start to smell like 

opportunism or suggest that a candidate 
is easily distracted.

SHERMAN: Culturally, women are 
expected to nurture, to caretake, to 
soothe and to assist, to be a helpmate or 
carry water. And studies have shown 
that women can be even harder than 
men on women who don't exhibit this 
capacity or who demonstrate "too 
much" strength. So, women on a debate 
stage have to exhibit some evidence of 
a kind of compassionate or caring 
leadership.

Republican presidential candidates 
during the CNN Republican 
presidential debate at the Ronald 
Reagan Presidential Library and 
Museum on Wednesday, Sept. 16, 
2015, in Simi Valley, Calif. (AP 
Photo/Chris Carlson)

Focus on your tone 

SHERMAN: Be very mindful of vocal 
tones. Try to stay on the low end of 
your natural range and avoid upward 
arcs and the like. Both Clinton and 
Fiorina already exhibit some 
knowledge of this. Both women's 
voices today sound lower in public 
speeches and at public events than they
did years ago. Some of that might be a 
natural function of aging. Most voices 
get deeper with time. But some of it 
may be a very wise and practical 
concession to certain cultural realities.

SHERMAN: Don't try to be "like a 
man" or anything that to voters may 
signal masculinity such as excessively 
aggressive, loud or combative. This can 
get perilous for men too, but for women 
it can quickly become an affirmation of 
stereotypes about women's emotional 
variability or offend some voters' sense 
of appropriate behavior. This can 
trigger the idea that a female candidate 
is "masculine" -- or worse, a certain b-
word comes to mind. 

Emphasize commonality and 
personality 

BOOKMAN: For women, there might 
be moments where it is necessary to 
point out what they have in common 
with other candidates. Virtually all 
campaigns use focus groups to help 
shape their messages. Most candidates 
running for president have to raise that 
money from wealthy people or hope 
that an outside group that wants to see 
them elected can do so. Clinton's 
integrity has been questioned due to 
both in ways that (until last night, at 
least) other candidates are not.

SHERMAN: Show some pizzazz. Self-
deprecating humor is particularly 
effective in reasonable doses because it 
can bring levity to long, serious 
discussions and demonstrate that, 
although the candidate is serious 
enough to do the job, they don't take 
themselves too seriously. For female 
candidates, showing that you don't take 
yourself too seriously can convey the 
idea that they are competent but fun 
and counteract the aforementioned b-
word perception.
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                                                         Sunday , October 11, 2015 
 

Democratic Debate Critical for Martin O’Malley’s Campaign, 
Experts Say 

The Baltimore Sun Cont’d. 
 

 By John Fritze – Contact Reporter 

 

Martin O'Malley is the former governor of 
Maryland and the former mayor of Baltimore. 
He's considered by some to be a contender 
for the Democratic presidential nomination in 
2016 

 

Martin O'Malley is preparing to step 
onto the biggest stage of his political 
career Tuesday for a debate that 
analysts say could make or break his 
long-shot and long-standing ambition 
to be president. 

The stakes could not be higher for the 
two-term Maryland governor, whose 
bid for the Democratic nomination has 
struggled to capture attention and 
money despite an aggressive and 
occasionally unorthodox campaign 
style. 

For millions of voters, the debate will 
be an introduction to a man who has 
been well known in Maryland politics 
since he unexpectedly won a race for 
mayor in Baltimore 16 years ago. 

Five Democratic candidates, including 
former Secretary of State Hillary 
Clinton and Vermont Sen. Bernie 
Sanders, will be on stage in Las Vegas 
for a two-hour debate that will be 
broadcast on CNN. 

A poignant line — or a flubbed retort 
— could make the difference between 
building momentum or remaining in 

the doldrums, experts said. With the 
Iowa caucus less than four months 
away, there aren't many similar 
opportunities remaining for O'Malley. 

"This is it. This is his chance," said Mo 
Elleithee, a longtime Democratic 
strategist who is now director of the 
Institute of Politics and Public Service 
at Georgetown University. 

"If he does not seize the opportunity to 
break through in this debate, then I 
think he's going to have to take a step 
back and figure out a new rationale for 
his candidacy." 

Although O'Malley has failed to gain 
traction — he's polling at around 3 
percent in Iowa — analysts have 
warned against writing him off, in part 
because he is an unknown quantity on 
the presidential debate stage. 
Republicans Carly Fiorina and former 
Johns Hopkins neurosurgeon Ben 
Carson, who were in a similar position 
earlier this year, used early debates to 
energize their campaigns. 

For O'Malley, it won't be about 
dominating the discussion — that is 
unlikely, given the expected focus on 
Clinton and Sanders. Instead, O'Malley 
needs to create a moment that captures 
attention in the days after the event, 
said longtime Democratic strategist Joe 
Trippi.

 

From 2003 to 2011, Martin O'Malley made 
the front page of The Baltimore Sun several 
times in his various positions 

"If he can do that, that's success," 
Trippi said. "If you're going to start 
having traction nationally after this 
debate, you've got to have a moment." 

As an example, Trippi noted former 
Missouri Rep. Richard A. Gephardt's 
performance leading up to the 1988 
Democratic primary, when he criticized 
Illinois Sen. Paul Simon for promising 
to cut budget deficits while increasing 
spending. Gephardt said, "Simonomics 
is really Reaganomics with a bow tie," 
a reference to his opponent's signature 
neckwear. The quip made news across 
the country. 

Trippi and others said it is too early to 
discount O'Malley's ability to influence 
the race. For one thing, the field is still 
in flux, with Clinton's numbers 
softening recently in New Hampshire 
and Vice President Joe Biden's 
potential candidacy looming. 

Democratic operative Matt Angle said 
O'Malley's debate performance will be 
important, but he also believes that the 
current political landscape gives the 
Marylander room to build support. 

"I'm in the camp that even though 
Bernie Sanders is doing much better, 
ultimately, those Democrats 
[supporting him] will look for another 
option," Angle said. 

No matter how the race shakes out, 
Angle believes O'Malley has done a 
decent job of setting up his prospects. 
In that sense, O'Malley needs to be 
careful in how he comes across 
Tuesday. Mean-spirited attacks could 
hurt O'Malley in the long run, Angle 
said. 

No matter how the race shakes out, 
Angle believes O'Malley has done a 
decent job of setting up his prospects. 
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In that sense, O'Malley needs to be 
careful in how he comes across 
Tuesday. Mean-spirited attacks could 
hurt O'Malley in the long run, Angle 
said. 

"He's established himself as a very 
formidable Democratic future leader," 
Angle said. "Our bench is not deep 
enough nationally. We haven't had a lot 
of [younger] leaders emerge during the 
Obama years." 

So far, O'Malley has been unable to 
capitalize on those dynamics. He barely 
registers in national polls, and while 
Clinton and Sanders have announced 
eye-popping fundraising numbers in the 
third quarter, O'Malley has yet to 
disclose how much he raised — a 
potential sign that the number, when it 
is reported, won't be very high. 

And yet the former Maryland governor 
has managed to influence the field in 
some ways. His initially lonely call for 
the Democratic National Committee to 
sanction more than six debates has been 
echoed by the other candidates, though 
party leaders have stuck with the 
original plan. 

And O'Malley was the first presidential 
candidate to argue that the United 
States should accept a far higher share 
of the refugees fleeing the violence in 
Syria — an idea that has since been 
embraced by Clinton and others. 

Heading into the debate, O'Malley has 
sought to turn up the heat on Clinton, 
his onetime ally. He criticized Clinton's 
decision to oppose the Pacific Rim 
trade deal being negotiated by 
President Barack Obama — pointing 
out that she supported the deal when 
she was a member of the Obama 
administration. 

In an era of viral Internet videos, 
O'Malley has also drawn attention for 
unconventional campaigning. Earlier 
this year, O'Malley, the leader of an 
Irish rock band, released video of 
himself strumming his guitar on Wall 
Street and singing "This Land is Your 
Land." In the video, people are seen 
throwing money into his guitar case. 

He has also promised to write songs for 
individual donors. 

O'Malley has remained mum about his 
expectations for the debate — and his 
efforts to prepare. He said Wednesday 
that he is doing mock debates, but his 
campaign declined to say who was 
standing in for Clinton and Sanders. 

He has, however, acknowledged the 
importance of the night, saying that 
most voters are aware only of Sanders 
and Clinton, whom he refers to, with 
sarcasm, as "the inevitable front-
runner." The debate, O'Malley said, 
will give everyone a chance to be 
heard. 

"I think these debates are make-or-
break moments for every campaign," 
he said Wednesday. "We're trying to 
imagine and prepare for the thousands 
of questions that could be asked when 
you're up there on the stage." 

O'Malley's language has often come 
across as stilted in high-profile settings, 
such as during his two appearances at 
Democratic national conventions — 
one in 2004, when he was mayor, and 
more recently in 2012. His attempt to 
lead a huge crowd in a chant of 
"Forward, not back" in 2012 was 
panned by most as awkward and 
ineffective in the unruly convention 
hall. 

But those who follow O'Malley closely 
say he often performs better off script, 
such as in his frequent appearances on 
Sunday political shows as a surrogate 
for Obama in 2012. 

Former Gov. Robert L. Ehrlich Jr., a 
Republican, is one of the few people 
who has debated O'Malley. They 
tussled in 2006, when O'Malley 
unseated Ehrlich as governor, and then 
four years later when Ehrlich returned 
for a rematch. 

Ehrlich demurred on the specifics of 
O'Malley's language and approach to a 
debate, but he noted that the two 
disagreed on format. 

Ehrlich, who also flirted with a 
presidential campaign this year and is 
now running a political action 
committee, sought a more freewheeling 
discussion in 2010. O'Malley wanted a 
standard, moderated debate. 

"He's comfortable with structure," 
Ehrlich said. 

Ruth Sherman, a speech consultant who 
has worked with celebrities and 
business leaders, said O'Malley is 
generally a good communicator, but 
sometimes comes off as reading — 
rather than speaking — his central 
points. 

Avoiding that kind of delivery, she 
said, will be important if he is to have a 
successful night. 

"When he's off script, he's much 
better," Sherman said. "He could be the 
next breakout star. He could be the next 
Carly Fiorina. Why not?" 
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GOP Debate Now Must-See TV:  Blame it on The Donald 

San Francisco Chronicles Cont’d.

Photo: Richard Drew, Associated Press

Donald Trump announces in June, from 
the lobby of Trump Tower in New 
York. that he will seek the Republican 
nomination for president.
________________________

Even before the first sound bite is 
thrown at the “Clash in Cleveland” 
Thursday night, Donald Trump has 
already become its marquee draw 
— one who has turned the first 
GOP televised presidential debate 
into must-see TV.

And, like any good spectator sport, 
it will draw a wide audience.

At the New Parkway Theater in 
Oakland — one of the country’s 
strongest Democratic bastions —
hundreds of $5 tickets for a big-
screen party to view the 90-minute 
debate on Fox News have sold out.

San Francisco’s Democratic 
Central Committee is gathering a 
crowd for its a “Republican Debate 
and Circus Watch Party” at the 
Laborers International Union Hall. 
And at the Walnut Creek retirement 
community Rossmoor, the 
Democratic club, one of the largest 
in the state, expects a raucous 
crowd for its “Hoot n’ Holler 
Night” debate-watching festivities.

San Francisco Republicans — there 
are far fewer of them than 
Democrats — will gather at the 
Presidio Golf Club to watch the 
debate, which features the 10 GOP 
presidential candidates that ranked 
highest in an average of national 
polls. As a warm-up to the 6 p.m. 
broadcast, there’s the hour-long 
undercard debate with the seven 
candidates who didn’t make the 
cut.

Trump the main draw

Photo: -, AFP / Getty Images

Top row: Donald Trump (left); ex-
Florida Gov. Jeb Bush; Wis consin 
Gov. Scott Walker; Florida Sen. Marco 
Rubio; ex-Arkansas Gov. Mike 
Huckabee. Bottom row: Dr. Ben 
Carson (left); Kentucky Sen. Rand 
Paul; Texas Sen. Ted Cruz; New Jersey 
Gov. Chris Christ ie; Ohio Gov. John 
Kasich.
_________________________ 

But the main draw is Trump, whose 
presence — and very 
unpredictability — experts say 
guarantees an unusual degree of 
interest that could keep viewers 
tuned in until the final seconds.

“This entire campaign becomes a 
challenge for anyone who is not 
Donald Trump to show that they 
are the adult in the room,” GOP 
strategist Hector Barajas said. That 

gives other GOP candidates the 
opportunity to pose a contrast 
between “headline-grabbing versus 
providing solutions for the nation,” 
he said.

GOP strategist Mike Madrid 
predicted Trump’s force of 
personality alone will keep the 
other nine candidates in the main 
debate on their toes.

“The man’s going to make it a 
circus because that’s what keeps 
him relevant in the polls,” he said. 
“So do you give him enough rope 
to hang himself, and just try to 
appear substantive by contrast?”

9 must tread carefully

Hoover Institution fellow Bill 
Whalen said the other nine must 
tread carefully when confronting 
Trump, whose lead in the polls 
continues more than two weeks 
after he questioned Sen. John 
McCain’s status as a war hero and 
promised to build a wall on the 
U.S.-Mexican border.

“I just don’t think you insult the 
man,” Whalen said. “When you 
wrestle with a pig, two things 
happen: You get dirty, and the pig 
likes it,” he says. “You don’t 
engage Trump on his level.”

Author, media coach and public 
speaking expert Ruth Sherman said 
Trump may give the rest of the 
field a headache Thursday — if 
only for his stylistic strengths.

“People love him because, as a 
media person, he has mastery. He is 
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so entertaining,” she said. His 
positions aside, “he would not be as 
successful as he was if the others 
were not leaving some kind of a 
gaping hole” in their personal 
appeal to voters, she said.

That means his GOP competitors 
“have to be ready with some 
zingers of their own — significant 
zingers.” Some have more of a 
chance than others, Sherman said.

New Jersey Gov. Chris Christie so 
far has managed to sound like a 
“straight-talker, though not a 
bully,” and has shown some of the 
same charisma in his “in-your-
face” technique, she said.

Former Florida Gov. Jeb Bush has 
greatly improved his stodgy style in 
recent months and could make 
substantive policy points, said 
Sherman, who also gives 
Wisconsin Gov. Scott Walker high 
marks as a communicator.

But former Arkansas Gov. Mike 
Huckabee appears to have “lost 
whatever mojo he had” four years 
ago, when he “used to be funny and 
folksy,” she said. Today, with 
comments about ovens and Nazis 
in his reaction to the Iran nuclear 
deal, he’s come off as “harsh,” she 
said.

Even if Trump tones down his 
schtick to be more “statesmanlike,” 
Sherman predicted, don’t look for 
too many fireworks from the 
others. Most of them have been 
trained “not to get into trouble” 
rhetorically, and they may fall back 
on “repeating the same thing over 
and over again,” using poll-tested 
phrases that have so far been 
largely forgettable to the voters, she 
said.

Trump: ‘I don’t debate’

Trump has already tried to 
downplay expectations, saying, “I 
don’t debate, I build.” And he has 
promised to play nice — as nice as 
he gets, that is — saying he won’t 
“throw punches” at the others on 
stage.

It doesn’t matter, Sherman said, 
because the rest of the field is 
already looking “let’s face it: pale, 
male and stale.”

There’s still a wild card in this 
show — social media’s increased 
role.

Facebook is a co-sponsor of the 
debate with Fox News — and the 
social media giant has provided the 
network with its wealth of data 
regarding the “intensive 
conversations that people are 
having on Facebook about the 
elections — the most popular 
issues and the volume of 
conversations around each 
candidate,” Facebook spokesman 
Andy Stone said.

Fox News also “sourced questions 
from people via their Facebook 
page to ask candidates during the 
debate — a few of which you’ll see 
during the broadcast,” he said. 
Questions from the public directed 
at Trump hold the promise of being 
more confrontational than ripostes 
from the other nine candidates on 
stage.

California Gov. Jerry Brown put 
his own question on Fox’s 
Facebook page Wednesday. Noting 
what he called “the new normal” of 
extreme drought, severe weather 
and an extended wildfire season, 
Brown asked the Republican field: 
“What is your plan to deal with the 
threat of climate change?”

On Facebook at least, Trump is 
already the big winner. The site’s 
data from the past week show that 

Trump’s “interactions” — all 
comments, posts, likes and shares 
— stand at 18.6 million, almost 
twice those of Democrat Hillary 
Rodham Clinton and almost 10 
times those of Bush, considered his 
biggest Republican rival.

Which is why every one of the 
participants on Thursday will have 
to work around Trump’s strengths, 
Whalen said.

Tapping into frustration 

“The fact is that 82 percent of 
Republicans don’t support Donald 
Trump — but 18 percent do,” he 
said. “So a smart politician will 
recognize the fact that, on some 
level, this guy is connecting with 
people ... he’s tapping into this vast 
frustration with institutions in 
America — be it politicians, media, 
religion. 

“Watch him in operation — he’s 
mocking the Republican Party, he’s 
mocking Hillary Clinton, he’s 
mocking the media. He gets this,” 
Whalen said. “He’s basically a talk 
radio host with $10 million in 
change in his pocket.”
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Outside Contender Fiorina has Faced Down Tough Odds Before 

San Francisco Chronicles Cont’d.

By Carla Marinucci 

Photo: Charlie Riedel, Associated 
Press -Carly Fiorina signs a book 
for Tyler Poulter during a cam paign 
stop Friday at the Starboard Market 
in Clear Lake, Iowa.. 
 

In one of the most memorable 
scenes in her 2006 memoir, “Tough 
Choices,” Carly Fiorina recalled 
marching into the dark recesses of 
the Board Room — an upscale 
Washington, D.C.-area strip club 
— where a team of rival male 
AT&T colleagues had scheduled an 
important client meeting.

After the men recovered from the 
shock of her surprise appearance, 
she went toe to toe with the boys —
and left the meeting with new 
power and respect..

“We cannot always choose the 
hurdles we must overcome,” 
Fiorina wrote of that incident early 
in her career, “but we can choose 
how we overcome them.”

Fast forward a decade and former 
secretary Cara Carleton Fiorina is 
again challenging the boys’ club as 
the only woman in a crowded pack 
of male GOP rivals, this time 

jostling for attention in the 2016 
presidential contest.

And, as she displayed when she 
was CEO of Hewlett-Packard and a 
2010 California Republican 
candidate for the U.S. Senate — 
she is giving no ground.

“I asked her directly at a house 
party in March — ‘Carly, how are 
you going to get there? It will be 
impossible,’”said Sue Caro, the 
former chairwoman of the Alameda 
County Republican Party and one 
of the state’s most active GOP 
women.

Fiorina didn’t blink.

“I will raise $5 million — and I 
will break out in the debates,” 
Fiorina told her confidently.

“And that is exactly what she has 
done,” Caro said. “She clearly has 
everybody’s attention.”

Bolstered by debate

After the first Republican debates 
in Cleveland earlier this month, 
Fiorina came out the undisputed 
winner of the second-tier debate of 
candidates who hadn’t polled in the 
top 10. She was also the only 
Republican whose numbers 
bounced up in all of the first seven 
post-debate polls, as the number-
crunching fivethirtyeight.com 
website reported.

She didn’t stop with the debate..

Soon after rival candidate Donald 
Trump’s harsh words about Fox 
News anchor Megyn Kelly —
comments widely viewed as 
misogynist — Fiorina used the 

episode to draw a line to the gender 
gap in the race.

“When I started this campaign, I 
was asked on a national television 
show whether a woman’s hormones 
prevented her from serving in the 
Oval Office,” she told CNN. “My 
response was, can we think of a 
single instance in which a man’s 
hormones might have clouded his 
judgment?” 

Trump fired right back: “I just
realized that if you listen to Carly 
Fiorina for more than 10 minutes 
straight, you develop a massive 
headache. She has zero chance!”

Those who have watched Fiorina in 
action say if her status as the only 
female in the 2016 GOP race has 
boosted her chances, so have her 
well-honed communications skills, 
developed as the first female CEO 
of a Fortune 20 company.

As a U.S. Senate candidate in 2010, 
“She had a lot of integrity and 
personal values,” said Harmeet 
Dhillon, the vice chairwoman of 
the state Republican Party. 
“Sometimes, women candidates in 
our party are pigeonholed into a 
particular background, but ... she 
didn’t fit into the usual categories.”

Working her way up the corporate 
ladder, “she has faced every kind of 
misogyny and challenge. She’s 
seen it all,” Dhillon said.

Republicans like Dhillon recall 
how Fiorina launched her Senate 
bid against three-term incumbent 
Barbara Boxer with a gutsy move: 
She showed up on stage after breast 
cancer treatments — including a 
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double mastectomy and 
chemotherapy — with a joke. “Let 
me start with perhaps the most 
obvious question on your minds,” 
Fiorina said, motioning to her wig-
free, nearly bald head. “What’s 
with the hair?”

She also won points for her comfort 
and ease in meeting with the press 
— a sharp contrast to GOP 
gubernatorial candidate Meg 
Whitman, the current Hewlett-
Packard CEO, who has since 
endorsed New Jersey Gov. Chris 
Christie and serves on his finance 
board.

Media-friendly

Unlike Whitman, Fiorina invited 
reporters to sit down with her for 
long conversations, relished 
editorial board meetings and 
scheduled town hall meetings 
around the state.

But Fiorina — who had never 
before run for public office — was 
also forced to acknowledge key 
failures, including the fact that she 
hadn’t cast votes in most California 
elections.

“You know, people die for the right 
to vote. And there are many, many 
Californians and Americans who 
exercise that civic duty on a regular 
basis. I didn’t,” she said. “Shame 
on me.”

Fiorina also apparently rankled 
some two dozen state businesses 
and individuals — some of the 
leading California political 
consultants — when she still had 
not paid $492,606 in debts owed to 
them three years after her failed 
Senate campaign, as The Chronicle 
reported. She finally settled the 
debt in 2014 as she prepared her 
presidential bid.

Looking forward, her polished 
approach to the 2016 campaign 

most likely will be tested when past 
stumbles are once again referenced.

California Democrats like Bob 
Mulholland — the veteran 
campaign manager for the 
California Democratic Party and a 
major backer of Boxer — who 
invested time and energy battling 
Fiorina’s political ambitions, are to 
this day more than ready to remind 
the public of her problems. They 
include her infamous line to 
Congress, “There is no job that is 
America’s God-given right 
anymore.”

Still, Ruth Sherman, celebrity 
media coach and author, says 
Fiorina’s confidence and discipline 
suggest she may be the dark horse 
to watch in the GOP field — 
competing with Trump as a ratings 
booster during future debates.

Smooth debate skills

As a debater, “there’s a linear 
aspect to the way she strings her 
sentences together — the reasoning 
makes sense,” Sherman said. 
“There is an arc — a beginning, a 
middle and an end —and she has 
her timing down.’’

In public settings where sharp 
messaging is key, “smart women 
will do what they have to to take on 
the role in a way that lets the alpha 
males know” who’s running the 
show — and Fiorina does, Sherman 
said.

It seems that the former secretary, 
Sherman said, has so far exceeded 
all expectations by remembering 
what may be one of the most 
important rules in business: 
“Certainty sells.” Fiorina seems 
certain she can sell herself.
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Internet videos draw 4 billion views per day, according to YouTube. For those business individuals on camera, 
the more videos produced and properly search-engine optimi�ed, the more potential �or customers �nding 

them by a �eyword search. �o says �uth �herman, �ounder o� her namesa�e communications consulting �rm, 
whose clients include major companies and Oscar-winning actors.
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S E R V I C E S

W H AT  C L I E N T S  S AY

SPEECH  CONSULT ING
TEL EPRESENCE  CONSULT ING

MED I A  TR A IN ING
MESSAG ING

“Ruth is  a top profess ional  and one of the few media t ra iner s I  can depend on to work with my A - l is t  c l ient s.  She 
unders tands thei r  fear s,  vu lnerabi l i t ies,  and gives them the conf idence and sk i l l s  they need to always mainta in cont ro l 

of  any publ ic  appearance or  inter v iew si t uat ion. She inst i l l s  in them the impor tance of cont ro l l ing the message and 
di rec t ing the conversat ion. Ruth also possesses a most engaging per sonal i t y,  which is  rare in her f ie ld.”

A N N E T T  W O L F

Wol f  Kas te le r  Pub l i c  Re la t ions

“I  have now of f ic ia l l y  been announced for  a  new ro le  in  Det ro i t  s t ar t ing Nov 1st.  
I  would not  have rea l ized th is  wi thout  your  he lp and for  t hat,  I  w i l l  be forever  grate fu l .”

G E N E R A L  M O T O R S  E X E C U T I V E

“Ruth is  a  te r r i f i c  speech coach.  She’s  he lped me e levate the qual i t y  o f  my presentat ions t hrough  
insp i r ing s tor y te l l ing,  and has g iven me prac t ica l  and usefu l  p resentat ion techniques that  t ru ly  work! 

She’s  a rea l  p ro and creates  a welcoming and comfor tab le  env i ronment  for  learn ing.”

M I C H A E L  D E P R I S C O

V ice P res ident,  Academic  & Educa t iona l  P rog rams,  PMI
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